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Strategy is Better 
than Tools













Google Trends















Content Creators Content Experts



Power Tools:
Think Like an Expert



How to Have Endless Content Ideas:

1. Think Like a Content Expert

2. Create Long Term Content Assets

3. Apply Brain Science 



Knowledge

Content



Daily Newsletters 





Use Note Apps!



Keyword Research













Create Content Assets



Content Plan & 
Calendar



Content Calendar Plan

1. Search Trends – starts, peaks, declines

2. Annual Content – holidays, events, important dates

3. In-Demand – what does your audience want?

4. Business Needs – what do you want to push?

5. Plan content type and priority – format and presentation
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HERO

HUB

HELP
Consistent 

demand topics

“Always-on” 
content designed 
for core audience

Regularly released 
content

Entertains & informs 
your audience

WOW! High impact content
Authority, Awareness, and 
Engagement



Content Asset: 
Hiking Creator

• Local knowledge
• Historical documents
• Expert contributions 
• Photos
• Videos
• Interviews



Content Demand

People need 

information at different 

points of the purchase 

and decision cycle. 

Events & Holidays

Predictable events in 

the year can be used to 

leverage content 

distribution.

Search Trends

Keyword research 

provides demand 

trends for keywords 

and content.

Planned Distribution

Align content, production, 

media, and platform 

distribution to the 

schedule and expected 

outcomes.

Content Calendar



Content Distribution

Responses Gathered
Social Media, Influencers, Responses,

Hashtags, User-Generated Content

Content Repurposed
Added content from influencers and 

users.  Created new media, re-deployed 

existing media, developed how-to, top 

10, and expert recommendations.

Information Gained
Captured data and information were added 

to the hiking guide to grow the content, 

expertise, knowledge. This made the 

company an expert resource in the industry.



Content Curation

Create list of trusted experts

Share their content with added opinion

Add value, context and insights

Build credibility to become a trusted voice



Expert 
Content 
Planning 

Creator Results: 
400% increase of 

business

Created revenue of 

$1.05 Million USD



Apply Brain Science
The Neuroscience of Storytelling







Conscious
RightLeft

WHAT?WHY?
StatementExplanation

Validate:
Facts

Quotes
Opinions
Ratings
Reviews

Illustrate:
Metaphor/Simile

Image
Example & Experience

Word Pictures
Stories

Words

Feeling
Emotion
Empathy



Illustrate: Experience
● Data Mash-ups
● Collaboration
● Micro-Experiments
● Individual & Social Challenges
● Digital Archeology
● Brand / Experience Autopsy



1. Statement

2. Explanation

3. Fact

4. Opinion

5. Example/Experience

6. Simile (It’s like…)



Matt Bailey
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Thank you!

MattBaileySiteLogic
Social Media 

Professional Program

NMA.AE

EndlessCoffeeCup

SiteLogic.com
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