cruise3six
_l 2015

_

L [
— ]

Escape the Social Media Black Hole
Matt Bailey

Author, Trainer, Entrepreneur

& SiteLogic

[

Matt Bailey
President, SiteLogic

Consulting Training Writing
fohmson-fchmon S DMA —
o Interne
. vt () PeG  RUTGERS Niricing
@MattBaileySays ) nsone Compans i
@SiteLogic Deloitte @ Go 8[6 =
E:T-N  vaxmvus 'g::gs Experian e
% 5€5 %,B(ITI:—‘CK Markei%ive“ E:"LFJ%R{% 1050
w0 Ay Do O
%’Assﬁe
EiNORTHSTAR Travel® 420 ESFis g,

S

<o
\ -
14




Biggest Marketing
Obstacle

Training
Analysis

Shiny Object
¢ Syndrome

December 2008

DigitalBeat
Twitter has made Dell $1 million in revenue
ler | Comments © | SN 19 |
June 2009
InformationWeek
Dell Makes $3 Million From Twitter-Related Sales
December 2009
Mashable

Dell Rides Twitlter to $6.5 Million in Sales

Dell makes
S3 million
with Twitter

$61 billion

0.01% of revenue
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Enjoy More than Happening Now at Park ‘N
Just Parking™! Fi
Y Uncovered Parking for

We  things sim oufeomnlm
i 8 A Low Rate

RESERVE YOUR
PARKING TODAY

Eniauv Mava than

® Lellew ue en lusiceicn
@PARKNFLYCORP L¢ LG 1 Avith

SOCIAL! (1A ELECLES GUGLL

I Verizon = 0 AM

Explore PARKNFLYCORP

Park N Fly
More Than Just Parking
www.pnf.com

Photo Map

UNITED

Your social
network, united

No two United customers are alike —
and we understand that there are
many different ways to connect with
us. Join in the conversation with
members of our team and fellow
United travelers on your favorite
social sites.

Stay current with United updates,
airfare deals and contests.

Like us >

Y Subscribe to our channel and take
ou flight with us. Get a behind-the-

QT scenesview

Watch us in action >

Be a partof our vibrant online
community and share your
United perspective.
Connectwith us >

Matthew, tell s about your trips, vacations and memories.

MieagePlus # XXXX2142

Getanswers to your questions
wherever you travel.

Tweet withus >
Capture, share and comment on your
favorite travel photos.

Give us your best shot >

Learn about our products and
services, and view new United

career opportunities.
Network with us >
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Search Keywords

caribbean cruise

Keyword @

caribbean cruise
caribbean cruises from new york city
royal caribbean cruise ship

best royal caribbean cruise
caribbean cruise royal caribbean
royal caribbean cruise deal

cheap royal caribbean cruise

all inclusive caribbean cruises

best caribbean cruise deal
caribbean cruise deals

caribbean cruise all inclusive
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hawall vacation cruise
disney cruise line vacation

family cruise vacation

eruise vacation package

european cruise travel vacation
caribbean vacation travel cruise
caribbean cruise vacation

cruise vacation packages

hawall cruise vacation

cruise europe tour travel vacation
last minute cruise vacation

cruise vacation travel

discount vacation cruise

bermuda cruise vacation

cruise vacation special

royal caribbean cruise vacation
cruise touraid travel vacation
alaska vacation cruise

adult cruise vacation

cruise vacation deal

disney cruise vacation package
bahamas cruise vacation

camival cruise vacation

agency cruise dallas travel vacation
cruise desk touraid travel vacation
tourald travel cruise and vacation desk
cruise line vacation package

luxury cruise vacation dallas travel

cruise disney line package vacation
costa rica travel cruise vacation
camival cruise line vacation

cruise Insurance travel vacation
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STEP 4: When
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Planned Gontent

UnitedStates »  Jan2010-Jan2015 ~  Allcategories »  WebSearch ~

Compare

caribbean cruise

Interest over time
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Google
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You T}

J Linked [T])

All Ghannels
are NOT Equal

Organic

swr  \lalue by Source

o
CPC
+37%

Email
+129, Affiliate
+8%

0 Display Facebook
Average

-23%
Source: Custoria

What
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Acquisition
Search Marketing

¢ SEO: search phrases & content
¢ Pay-per-Click

e Blogging/Articles

e Destination Information
¢ Content Marketing

¢ Buying Cycle

Develop Audience

‘“Shareable” GContent

e Lists: tips, packing list, Must-have’s
e Article Series: history, recommendations
¢ Reader feedback
¢ Best of...

¢ Updates
¢ Interviews : l
[F'S /y

Build Loyalty

Email Rewards

e “Best” Customers
e |dentify & Feed Loyalists
¢ Insider deals
e Announcements
¢ Personal, Relevant, Timely

e Match the message to the customer -

00nversatlons
Fan Feedbhack

¢ Fan’s favorite cruise

¢ Best cruise experience

¢ Best sunset

¢ Best meal

e Submit pictures - stories - contests




STEP 6: How
will you

Engage
gth!(’em

Develop a
Marketing

Schedule

Schedule

Content & Channel

e “Caribbean Cruise’®
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¢ Peaks every JanuaLy
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¢ Publish by late October (Search)

News headiines

« Develop through Summer (Facebook/Twitter/Blog) |

e Close the Trend (Facebook)--

(Keywords +Trends)
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Search peaks
Demand curves
Search lows
Known events
Annual events

19 (20 | 21 22 23 24 25
Industry events




46% of marketing Why are you talking?
leaders cite Who are you talking to?
What do they want?

Strﬂtegy When do they want it?

] Whereis the conversation?
as their main HO
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do | know
if it’s working?

Measure the Right Things
52%

41% a9, A
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